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This exchange program took place from January to June 2026 at the IUT2 campus of Université
Grenoble Alpes (UGA) in France. The main objectives were to broaden international perspectives,
experience a different educational environment, improve English and French proficiency, and
engage in cross-cultural communication. During the semester, courses including French Language,
French Culture, Export Marketing, and Innovation Management were completed. These courses not
only strengthened academic knowledge but also provided opportunities for teamwork, project-based
learning, and deeper understanding of French society, culture, and business practices.

Beyond academics, daily life in France required adapting to a completely new environment,
including accommodation arrangements, banking, transportation, and independent living. Through
these experiences, self-management skills, adaptability, and independence were greatly
strengthened.

In addition, the exchange semester provided the opportunity to travel extensively across Europe,
visiting around 20 countries and experiencing diverse cultures from Northern, Southern, Western,
and Central Europe. These journeys offered valuable insights into different social systems, lifestyles,
and cultural values, significantly expanding global perspectives. Although challenges such as
language barriers, unfamiliar administrative procedures, harsh winter weather, illness, and
unexpected travel incidents occurred, these experiences also strengthened resilience and problem-
solving abilities. Overall, this exchange experience was not only an academic journey, but also a
transformative stage of personal growth, self-discovery, and global exploration.
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