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Abstract

This report presents my exchange experience at Management Center Innsbruck (MCI), Austria,
during the first semester of the 2024 academic year. The program provided valuable exposure to
European higher education and significantly strengthened my English communication skills and
intercultural competence. The pre-departure preparation process included arranging accommodation

through OeAD, completing visa procedures and opening a bank account.

During the semester, I enrolled in courses such as Understanding Austrian Society and Culture and
Algorithmic Thinking. The former enhanced my understanding of Austrian history, music, and
social structures through experiential learning, while the latter developed my logical thinking and
problem-solving abilities in a structured and accessible way. Living in Innsbruck also enabled me to
adapt to a new cultural environment, manage administrative procedures independently, and gain
confidence in handling unexpected situations. Overall, this exchange experience broadened my

global perspective and fostered both academic and personal growth.
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1) Digital Marketing
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2)  Algorithmic Thinking
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