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Abstract

This report summarizes the exchange experience and practical insights gained at the
Business Administration Department of IUT2, University Grenoble Alpes in France. It begins
by outlining the motivation and objectives of the exchange, followed by a detailed breakdown
of the complete application process, including internal selection, external nomination, course
planning, housing applications, and pre-arrival administrative paperwork. Regarding the
study period, the report records course experiences and provides practical information on
local transportation and daily life. Finally, the reflections and suggestions section offers an
overview of cross-border travel, firsthand observations of local safety, and personal
interactions, concluding with concrete advice to serve as a practical reference for future

exchange students.
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