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Before going on my exchange at VSB — Technical University of Ostrava in the Czech Republic, 1
found that compared to more popular destinations, there was relatively little information available.
Therefore, | am writing this from the perspective of someone who wished to have had more resources
before departure, focusing on practical aspects such as packing, accommodation choices, course selection,
and daily life. After experiencing six months in the Czech Republic, | believe it is a great place for
exchange and short-term living. | hope that by sharing my experience, | can provide useful references for
future students considering this country and university for their exchange program. This guide will begin
with my purpose for writing, followed by pre-departure preparations, with a focus on visa application tips
and packing recommendations based on real-life needs. The exchange experience itself will be divided into
five key aspects: accommodation, daily life, transportation, academics, and activities. My goal is to provide
insights into the things | would have wanted to know beforehand, helping future exchange students navigate

their journey more smoothly.
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Ing. Pavel Smutny, Ph.D,







