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This study abroad report documents my exchange learning experience at the
University of Texas at Arlington in the United States, sharing the process of learning in
an international environment and expanding my horizons. As a graduate student
majoring in marketing, I took three courses: Retail Marketing, Digital Marketing, and
Beginner Spanish. The Retail Marketing course provided me with in-depth insights into
the US retail industry, while Digital Marketing offered practical opportunities for
advertising operations, allowing me to not only understand theoretical knowledge but
also apply it to future work scenarios. The Beginner Spanish course allowed me to begin
learning a new language and expand my cultural perspective.

During the exchange period, I immersed myself in campus life, participated in

various activities, and made new friends. Through interactions with local and

-



international students, I deeply experienced learning patterns in different cultural
backgrounds. This exchange semester not only enriched my academic knowledge but
also enhanced my interpersonal relationships and personal growth.

This exchange experience was invaluable, as it allowed me to gain practical
insights into different aspects of marketing while also fostering cultural understanding
and personal development. Overall, this exchange program was a transformative
journey that broadened my horizons and prepared me for future endeavors in both

academic and professional fields.
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